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Challenging the Rhetoric (Billy)

Ponder these questions:

● Is this selling point unique to Inclusive Access programs?
● Where are the hidden costs for these benefits?
● How might this option actually limit learning activities?
● How was the problem to this solution created?
● What research is being done to understand this model?
● Can OER offer something similar, or better?



Quick History of Inclusive Access (Bob)

What is Inclusive Access?

A Brief History of IA

Breadth of implementation

Common features of IA programs 

Who offers IA?



Examples from the Field (Bob)

- Cost driver
- Seamless connection
- Accelerated learning
- More choices for students at a better price
- Affordable content
- Digital discount
- Day-one access
- Enterprise solution
- Cost 50-70% less than a print book



Reduced Cost



Day-one Access



Improved Learner Success



Inclusive Access is “high tech”



Solving All Problems at Once



Where’s the Merit? (Amy)
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What other catchy marketing terms do we 
see? (Amy)

https://www.polleverywhere.com/free_text_polls/OvAfKk5ngjSdmsK
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Fin (Michelle)

Wrap things up, take questions beyond what has already been introduced

The Evolution of Affordable Content Efforts in the Higher Education 
Environment: Programs, Case Studies, and Examples 
(open.lib.umn.edu/affordablecontent)  


